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Choosing a Brand Name 

One of the first steps to branding is deciding on a 
name. It can take some time, so feel free to move 
forward with developing your business plan whilst 
coming up with ideas. Brand names must be sim-
ple, eye-catching and stand out from the competi-
tion. It needs to be easily remembered and rolls 
off the tongue in conversation. Try and keep it 
short, sweet and easily recognisable so it can easi-
ly slip into conversations. Establish a theme cen-
tred around your product line or service and go 
from there. One of the best ways to get ideas is to 
use a brand name generator. It will provide several 
examples to select. Make a note of any you like 
and try different combinations to find a brand 
name which wholly represents what you are trying 
to achieve.  

Logo Design 

Once you have a brand name, you can design a 
logo. It must be simple, thematic and attractive. It 
will be the first thing your audience or customer 
sees when presented with your brand. Some of 
the world's most recognised logos are simple and 
are easily recognisable at a distance. To make a 
logo, you can use professional design services or 
make one yourself using sites like Canva or graph-
ic design software. It needs to be professional as 
you will include it on websites, social media and 
marketing emails. There are loads of examples out 
there. Take a look at your competitor's branding to 
see what angle they are coming from, and try and 
decide a one for yours. 

How to use Branding 

After establishing a brand name and accompany-
ing logo, you can use it wherever you want. It is 
excellent for marketing and getting your product 
name out there. Include it in ad campaigns, mass 
email marketing, social media posts, website de-
velopment and merchandising. It adds value to 
your products. Over time you can invest in your 
brand. For promotions, you can also create vari-
ants, such as Christmas or other holiday themes. 
You can also use it across offerings and expanded 
product lines to maintain that recognition. An ex-
ample would be colour-coded logos for different 
membership levels or product quality. You could 
also use this to differentiate between market nich-
es. Look around for inspiration and consult the 
Change community for feedback on your brand 
and logo idea. 
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Branding (Part 2) 

This Ebook delves deeper into developing a brand and offers some suggestions on how to start the 
process of establishing a logo.  

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more. 

  

  

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.changeonline.com/member-lobby

