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Getting More Exposure 

Exposure has a direct correlation with a company’s profitability. When you have a product or service, you want to 
reach as many interested people as possible to maximise your chances of making sales. Marketing toward people 
who would never be interested is a waste of time and, in some cases, money. It will never convert to sales and 
could have some negative impacts. When doing your product or service research, you need to identify your target 
demographic and execute some strategies outlined below to bolster your exposure. These strategies aim to target 
the right demographics in high volumes and have been proven to increase sales and success for those running 
online businesses.  

 Instagram Shoutouts  

One of the most efficient ways of using Instagram for 
marketing is liaising with influencers for shoutouts. In-
fluencers have credibility and a rapport with their fol-
lowers. When they see them using a product or service, 
they are more likely to emulate this behaviour than 
those subject to untargeted ads. It’s a great way to get 
your product or service in front of thousands, some-
times millions, of people invested in that Influencer and 
their lifestyle. When considering using a shoutout ser-
vice, you must weigh up the cost and the chance of 
success. If a shoutout costs £500, you should work out 
how many sales would cover this cost and if it is feasi-
ble. You must use Influencers active within your prod-
ucts or services’ market to increase your chances of 
success.  Paid Marketing vs Free Marketing  

Paid marketing is more powerful than free marketing and 
can be tailored to any demographic worldwide. With 
paid marketing, such as Facebook, Google or Microsoft 
ads, some strategies make it easy to put your product or 
service in front of people interested in those markets. 
Free Marketing, which includes social media hashtags, 
comments, and posts, is less targeted and sees less suc-
cess; however, it doesn’t cost anything. It is worth as-
sessing whether Paid Advertising would be beneficial for 
your business as it can lead to great results. Furthermore, 
there’s no reason not to use Free Marketing strategies 
alongside this. Change has extended training workshops 
to walk you through the processes of setting up targeted 
ad campaigns and scaling them up over time.  

Giveaways  

If you run a social media account for your business, run-
ning Giveaway Events is a great way to get extra expo-
sure. It offers a massive boost in engagement and leads 
to increase organic traffic. It encourages people to follow 
your page if they haven’t previously, gets them to inter-
act with your post and pushes your page to new people. 
With this process, you offer a product or service in a lot-
tery format for those who follow, like and tag friends in 
your post. This is very effective at growing your social 
media presence and, in turn, your product or service ex-
posure. It is recommended you have a good following 
before running this event and make the prize generous 
as it is a further incentive for those you reach. 
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Exposure (Part 1) 

Increasing your product or service's exposure can directly lead to increased sales. This Ebook introduc-
es strategies that will help you improve your social media impact and outlines the importance of ad 
campaigns to your business.  

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more.  

  

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.changeonline.com/member-lobby

