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 What’s Trending  

Trends change all the time, and it's essential to understand what is currently relevant and what has 
dropped in demand. It is recommended you use tools such as Google Trends to understand the current 
behaviour around a given subject. An example would be using Google trends to identify the top key-
words surrounding a particular popular product or service, such as a healthy lifestyle. You can filter by 
geographic location, time, category and search type to further interrogate the data.  

         Instagram Explore Page  

Looking at the Instagram Explore Page, you can 
identify trends with particular interest groups and 
niches. The explore page uses an algorithm to tar-
get you with things that are most likely to pique 
your interest and get you to interact. It can help 
you come up with ideas, especially if you are ac-
tively working online within that interest group. It 
can help provide you with ideas for selling prod-
ucts online or provide some inspiration with con-
tent posts to attract broader interest. 

Branded Clothing  

If you’re using social media, it is recommended that 
you include branded clothing in your posts. You can 
custom design clothing and products using services 
such as Vistaprint and other bulk providers. Featur-
ing branded clothing alongside a product or service 
promotion is great for brand awareness. It is also an 
excellent tool for those active in affiliate marketing. It 
helps build brand recognition and brings extra credi-
bility to your posts. 

Make Use of Cliffhangers  

Using cliffhangers is great for those using social media for affiliate marketing. It is imperative that with 
your affiliate marketing social media post, you provide value. Still, it is encouraged that you withhold 
some information to encourage people to look into your service for the answers. This can be achieved 
through captions, stories, videos or AMAs. It helps drive traffic, boost engagement and generate interest in 
the service.  

Once you have identified applicable keywords, you 
can then search these using Google and identify 
common themes and market openings. You can 
then exploit them either with products, marketing 
or social media content. You can also use key-
words in your marketing text or hashtags to bolster 
traffic. This helps you stay at the forefront of the 
market and keep you ahead of the competition.  
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 Videos Over Images  

Engagement rates for video far exceed those for 
images on social media. Photos are great for quick 
posts, adding content and pulling attention, but 
you must regularly upload videos. This allows you 
to more effectively translate your personality and 
display what you’re offering whilst building credi-
bility and trust. Whilst it takes time to get comfort-
able and adept at making videos, it is a worthy in-
vestment of time. Videos are also better at mar-
keting when selling products or services for online 
stores. It is encouraged that when you build a 
store, you include as many videos as possible to 
promote your products or service and include 
branding when possible. It is also vital that you use 
professional services to make promotional videos.  Stand Out Headlines  

Stand out headlines are a great tool to generate 
interest and encourage engagement. You can use 
them on social media posts, email marketing, or 
ads. If your headline is good, you increase your 
odds of the audience following through with your 
call to action. They need to be clear and concise, 
leaving people wanting to know more. Examples 
include ‘Truck Driver Quits His Job Turns Million-
aire’, ‘You Won’t Believe This’, ‘Limited Time Only’. 
This will help bolster your email open rate and en-
courage people to read your captions and watch 
your videos. It is also recommended that you use 
headlines in multi-post stories on Instagram. It 
helps build continuity and encourages people to 
keep watching.  Show Others How to Be A Winner  

You must understand people only want to join 
winners. When you use social media for affiliate 
marketing, you must post your best photos, videos 
and achievements to sell yourself and your life-
style. People only want to join winners and follow 
those who are living their best life. If you look like 
a winner, then you will see more success. You 
need to be a source of information and inspiration. 
This doesn’t mean you need to lie or post fake 
content; this is discouraged and doesn’t lead to 
success for you and will only lead customers to 
disappointment. You need to present potential 
customers with all the information whilst putting 
your best foot forward.  
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Standing Out & Communication (Part 2) 

This E-Book delves further into standing out from the competition and having a more significant im-
pact on social media. It also offers insight into how to communicate information more effectively and 
how to add value to your content and capitalise on the interest. 

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more. 

  

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.changeonline.com/member-lobby

